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RSVP

Luna Nudo at The  

St. Regis Mumbai

ON A HIGH 

CNT hosted the first preview of the new bar and restaurant 

at The St. Regis Mumbai this October. The two-floor space 

consists of Luna Nudo, an infusion-themed cocktail bar and 

Luna Gusta, a modern European restaurant. Music is going 

to form a big part of the experience, as live acts and DJs 

will regularly perform here as well. Guests were welcomed 

with artisanal cocktails that arrived in wooden boxes amid 

a fog of dry ice, and were then led upstairs to a four-course 

meal. Highlights included a salad of burrata and Florentine 

fennel citrus, pomegranate molasses, basil, roasted seeds 

and volcanic black salt, followed by tarragon-infused chicken 

breast stuffed with chicken, garlic butter, asparagus and 

bell pepper jus. Guests spanned the fashion, art and real 

estate worlds, and included CNT’s regular contributors Aarti 

Cooper, Shunali Khullar Shroff and Neha Hiranandani. 

Spirits soared at CNT’s exclusive 

preview of Luna Nudo Gusta Rising 

on Level 37 of The St. Regis Mumbai 

Gaurav Mahajan with 

CNT’s Divia Thani

CNT’s Sunaina Talwar Khiani 

with Sheetal and Biren Vaidya

Starwood’s Anuraag Bhatnagar 

and CNI’s Oona Dhabhar

Darshan and Neha Hiranandani

Yashwant Holkar

Payal Khandwala

Sheetal Mallar

Chiki Sarkar and 
Alex Travelli

Ranjeeta and 
Amitabh Kant

Minu Bakshi and 
Dr Pushpinder Chowdhry

Rani Vinita 
Singh of Patiala

The dining 
venue, 

Maashra by 
Kotwara

Nandini Singh

HH Maharani 
RadhikaRaje 
Gaekwad 
of Baroda

Royal Salute 
whisky in 
quaiches

Princess Krishna 
Kumari of Panna 
and Umang 
Hutheesing

Meeta and Vikram Madhok with 
Rani Meera Ali of Kotwara

HH Maharani 
Meenakshi Devi 

of Kishangarh

Neha and Vivek 
Ramabhadran

CNT’s 
Divia Thani

Princess 
Sama Ali 
of Kotwara

Raja Syed  
Muza� ar Ali 
of Kotwara

Anshu Khanna

Raja Randhir 
Singh of 

Patiala

Kunwar Ranjit 
Sinhji of Wakaner

HH Maharaja Brajraj 
Singh of Kishangarh

Designers Raja Syed Muza� ar Ali and Rani Meera 
Ali of Kotwara hosted Delhi’s swish set at their 

sprawling Gurgaon home for ‘Eve of Regalia’, 
a celebration of artisanship. Guests included 

Princess Krishna Kumari of Panna and HH 
Maharani RadhikaRaje Gaekwad of Baroda, who 

also showcased their creations—delicate porcelain 
paintings and gorgeous textiles—at the 8th season 

of Royal Fables, held this year. Conversation 
fl owed late into the night: over blended Royal 

Salute whiskies and a lavish Awadhi spread 
that included succulent angoori kofte, 

fragrant yakhni pulao and a delicious 
khubani ka meetha. No better 
way to get a taste of the royal 

life than by tasting it, 
we say. 

A ROYAL AFFAIR
The capital raised its glass to Indian 

craftsmanship and heritage

V Sunil P
H

O
TO

G
R

A
P

H
S:

 A
N

K
IT

 V
IS

H
N

O
I

EVENTS & 
PROPERTIES

modena 
to mumbai

Massimo Bottura, owner and chef of three-

Michelin star Osteria Francescana that was 

judged the best restaurant in the world in 2016, 

was in India for the fi rst time and cooked for a 

select group of guests at a one-night-only event. 

Part of Condé Nast Traveller’s Hot Tables culinary 

series, the dinner was co-hosted by luxury jewel-

lery brand NIRAV MODI. The venue, the Four 

Seasons Hotel Mumbai, sparkled with a gorgeous 

NIRAV MODI jewellery display, while the dining 

room itself, with its muted grey walls and photo-

graphs of Italy by Sunhil Sippy, brought to mind 

Bottura’s famed Modena restaurant. The chef 

delighted guests with a seven-course meal that 

included classics from his repertoire—Autumn in 

New York, The crunchy part of the lasagna and, 

of course, Oops! I dropped the lemon tart. At the 

end of the night, he surprised guests by signing 

copies of his book, Never Trust a Skinny Italian 

Chef, at the Four Seasons Private Residences 

Mumbai. “Cooking is an act of love,” Bottura 

wrote in the books. 

Nirav Modi and 

Massimo Bottura

CNT's Divia Thani and 

Sonam Kapoor

 Condé Nast's Alex Kuruvilla andi  

 Mira Rajput Kapoori  

 Condé Nast's  

 Arjun Mehra

 Lara Gilmore 

 Aryama Sundaram 

Sunhil Sippy and CNT's 

Sunaina Talwar Khiani

 Vikas and 
 Gayatri Oberoi

 Adarsh and 

 Shilpi Jatia 

 Anandita Mariwala and 

 Aparna Chudasama 

Mallika Advani andi  

 Ashish Goeli

INDIAN EDITION

 the HOT LIST 2017.    
 THE WORLD’S 

COOLEST
 NEW HOTELS 

THE BEST 
OF ASIA
Kerala’s top 
ayurveda resorts
Bali: party vs 
spa holiday
Go vegetarian
in China

P L U S  W H A T ’ S  H I P  &  H A P P E N I N G  I N  D U B A I

PEOPLE 
CHANGING 

THE WAY 
INDIA EATS

50 

THE LAST WORD IN TRAVEL
AUG-SEPT 2017 | 150

Inside: Huma Qureshi 
on her favourite beach 

WIN A 
STAY AT 

COCO BODU 
HITHI, 

MALDIVES

S
U

B
S

C
R

IB
E

R
 C

O
P

Y

A
 C

O
N

D
É N

A
ST IN

D
IA

 PU
B

LIC
ATIO

N
 V

O
L. 7 ISSU

E 6
C

o
n

d
é N

ast Traveller A
u

g
-S

ep
t 2

0
17 ★

 K
ERA

�  ★
 C

H
IN

A
 ★

 D
A

RJEELIN
G

  
ISSN

 2229-4
317

R
N

I. N
O

.: M
A

H
EN

G
/20

10
/3518

6

iPAD 
editions:



Continues to be the only 
luxury travel & lifestyle 
magazine in the country

Customized content (across 
platforms) catering to the well 
heeled Indian traveller

Unique audience of discerning 
and affluent travellers, both 
men and women

The only true multi-platform 
content & media solution in 
the space – print, digital, video, 
on ground 

Subsidiary of a wholly owned 
international company allows for 
significant investment 
in editorial, production, 
digital & marketing 

The CNT 
Advantage



Goes beyond just travel to relate 
‘experiences’ that inspire

Worldwide reputation & 
authority on luxury travel

Extensive domestic & 
international network of experts

Research into & understanding 
of the uniqueness of the affluent 
Indian traveller

Strategic mix of Indian & 
international destinations

New angles to popular 
destinations balanced with the 
new & exotic

Talented & experienced team

World renowned photographers 
& writers

The 
CNT 

Editorial 
Advantage



Travel the new social currency 	   	    
for the  affluent Indian man 
& woman

Looking for enriching experiences

Engaging in multiple breaks  

Incredible India

Lifestyle is an important 				  
consideration

Travelling for business & leisure

Value oriented

165

We were two 
connoisseurs of the good 

life, relishing Italy’s 
prized treasures: fresh 

produce, stunning design, 
handcrafted luxury, 
romance and beauty

The Affluent 
Indian Traveller



Customized to the 
Indian audience

• 80%-85% original content

• Covers leisure and business travel

• Strong focus on Indian passion points of food, 	
   nightlife, shopping, spa and wellness

• On top of emerging trends like travelling 
   for wildlife, music, art, adventure etc

• Focus on ‘value’ important to the Indian traveller

• Strong lifestyle orientation

• Strong ‘people’ influencers & tastemakers 		
   throughout the issue

• Lots of family/kids friendly travel info
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PARK HYATT TOKYO  
“I spent a month working from this hotel 

and it was perfect. It’s close to everything; 
you can even walk to the Imperial Palace 

Gardens.” (www.tokyo.park.hyatt.com; 
doubles from ¥48,000 or 29,600)

FOUR SEASONS HOTEL MILAN       
“I’ve been coming here since it opened in 1993, and I’m 

part of the family (I’ve stayed in the same room for 20 
years). The service is wonderful, and that’s what makes 

a  great hotel. Not like those ‘Have a nice day, sir’ places.” 
(www.fourseasons.com; doubles from €770 or 48,050)

SAN DOMENICO PALACE, 
TAORMINA, SICILY 
“The service is divine and the garden 
is massive. And I had Mount Etna in 
my line of sight every day.” (www.san-
domenico-palace.com; doubles from  
€396 or 29,820)

BEVERLY WILSHIRE, 
BEVERLY HILLS (A FOUR 

SEASONS HOTEL), 
LOS ANGELES   

“This is one place where I feel 
extremely safe and comfortable. The 
people are very nice and the fl owers 

are beautiful.” (www.fourseasons.com; 
doubles from US$995 or 66,900)

THE PENINSULA HONG KONG       
“The views are lovely, especially at night when 

you don’t see the smog. The tea’s delicious, 
and some of the rooms are nicely done in a 
’30s style.” (www.hongkong.peninsula.com; 

doubles from HK$4,080 or 35,300)

WHERE TO STAY

“I’ve been coming to the 
Four Seasons Hotel 

Milan since it 
opened in 1993, 

and I’m part of 
the family. I’ve 

stayed in the same 
room for 20 years”
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Bed-hopping with MANOLO BLAHNIK

The Spanish footwear design maven tells Francesca Babb which hotels make his list, 

what makes for a great stay, what kind of hotels he hates and more

 PET PEEVE “I run away from modern boutique places. I absolutely despise those things.”

At Babel, the hotel’s cowshed-turned-restaurant, the 
question “What’s for breakfast?” is best answered by 
taking a look at the eight-acre garden. Your double-
cream yogurt might come loaded with guava and Cape 
gooseberries, nut, fennel and curry powder granola 
and a spoonful of blue gum honey from on-site hives. 
Top the wood-fi red country loaf—made with wheat 
from the farm—with heaps of salty Serrano-style 
ham and Gorgonzola (or just a slab of hand-churned 
butter). And if you had a glass too many of Babel red 
the night before, a shot of ginger in your fresh-pressed 
beetroot and blood orange juice should do the trick.  
SARAH KHAN

BABYLONSTOREN, 
SOUTH AFRICA

60 Condé Nast Traveller Feb-March 2017
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Price: Rs. 150

Frequency: bi-monthly

Available in 70+ cities & towns

Over 3500+ conventional & non-conventional 

POS including chain bookstores, airport 

bookstores,hotel bookstores, newsstands

Print run: print run of 25,000 copies
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READERS’ TRAVEL AWARDS 2016 WINNERS INSIDE 

50 SHADES 

OF BLUE
The best beach holidays 

around the world

P L U S  W H A T ’ S  H O T  ( A N D  N O T )  I N  L O N D O N

RAJA AMPAT 

A diver’s paradise

SKIING IN ITALY

How to do the 

Dolomites

 Adventure alert 

Aditi Rao Hydari at 

the Park Hyatt Goa 

Resort and Spa beach

EXCEPTIONAL TRIPS FROM EVERY CONTINENT

FROM MACHU PICCHU TO ANTARCTICA

MOHAMMED HANIF MANU JOSEPH DEVDUTT PATTANAIK 

THE DALAI LAMA & OTHER HIMALAYAN HEROES

THE BEST 
OF  THE  
WORLD

7TH ANNIVERSARY EDITION

INDIAN EDITION

THE LAST WORD IN TRAVEL

OCT-NOV 2017 | 200



CNT Subscriber 
Survey: 

Older,richer, 
smarter

90% are 25+ years of age

75% of our subscribers are married; 
57% of our subscribers have children

97% hold a graduate degree; 59% are 
either post graduate or professionally 
qualified; 62% are Senior Management 
(Owner/Partner/Director)

50% of our subscribers own a second 
home outside their area of residence

60% visit spas of which 31% visit the 
spa at least once a month 

28% are members of an exclusive 
members only clubs.

72% own at least 2 cars; 35% owning 
3+ cars; 63% of our subscribers own at 
least one luxury sedan/SUV



The leading source of inspiration, news and information for the discerning Indian traveller

 

cntraveller.in

The most prolific Indian travel publisher with 
nearly 100 new stories published every month

Packed with top-shelf editorial content: 
features, guides, news, interviews sourced from 
some of the best writers in India and abroad

Features rich-media storytelling: video, 
illustrations, graphic novels and more

A daily newsletter that reaches over 80,000 
subscribers, including some of the most 
influential people in travel trade



Reach:
 

• 400,000 unique users per month 

• 13,80,000 page views per month 

• 2 mins spent on the site per visit

Reach & The UsersUsers:
 

• 56% Male, 44% Female

• 87% are 25+ 

• 64% travel abroad at least once  a year

 • 35% own a vacation home

• 50% own 2 or more cars

• 74% access the web through phones

• 53% have 3G Mobile Service

• 66% shop online

• 95% use the internet as the primary 

source of travel planning info



The Brand has extended itself to on-ground 

events through it’s collaborations with key 

brands and influencers.

Some key CNT properties:

	 | Reader’s Travel Awards (RTA)

	 | Hot Tables

	 | Top Restaurant Awards (TRA)

	 | Customized Events

Events 
and 

Properties



The 7th annual Readers’ Travel Awards has set
the industry benchmarks in the hospitality and
travel industry.

The awards recognize the best in the travel
industry across hotels, destinations, airlines,
spas, tour operators, cruise lines and more.

250 guests from the travel/tourism
industry attend the ceremony each year.

Previous Hosts have included names like Huma
Quereshi, Aditi Rao Hydari, Nargis Fakhri.



Hot Tables is a unique series
of curated dining 
experiences with celebrity 
chefs (international 
and Indian)

Launched in 2015, Hot
Tables has travelled pan 
India including Bangalore, 
Chennai, Hyderabad, Pune 
and more.

In 2017,  we brought to India 
Massimo Bottura. the #1 
chef on The World’s 50 Best 
Restaurants

Other chefs we’ve partnered 
with include Dharshan 
Munidasa, Rahul Akerkar, Vicky 
Ratnani, Prateek Sadhu and 
Eric Geoffroy.



The first definitive list of the country’s finest 
restaurants as voted for by 100 tastemakers

Deloitte Touche Tohmatsu India llp, were the 
process advisors and official tabulators.

The jury included writers, critics, 
influencers, serious foodies and tastemakers 
across the country.

TRA 2017 unveiled india’s 50 best premium 
restaurants in December.

TOP 
RESTAURANT 
AWARDS



KEY INFLUENCERS

JURY

Rajeev Samant
CEO SULA VINEYARDS

SHUCHIR SURI
Food Talk India founder

KAREN ANAND
Food critic 

Maria Goretti
TV show host and author

Neha Dhupia
Actor and Well-travelled 

food connoisseurs

 Mangal Dalal
Restaurant Week India 

founder

Rahul Akerkar
Restaurateur 

Suhel Seth
MD COUNSELAGE INDIA

Samyukta Nair
CO FOUNDER OF JAMAVAR

Restaurant

 Subodh Gupta
ARTIST

Zorawar Singh 
& wife

FOUNDER & MD OF MASSIVE 

Restaurant PVT.LTD

Rohit Gandhi 
and 

Rahul Khanna
DESIGNER



Iconic brands across travel (hotels,
tourism board, airlines, cruises) have
constantly advertised in CNT, often
giving CNT the bulk or 100% of their
media budgets.

Luxury lifestyle brands consistently
pick CNT to reach the truly discerning
luxury consumer.

Majority of brands from 2016 reinvested
in 2017, 150+ print + digital new brands
came on board.

As a multi-platform media player, we
have the ability to create 360 degree
solutions for clients across print & digital

ADVERTISING
PROWESS



KEY ADVERTISERS
HOTELS

FASHION/BEAUTy TOURISM BOARD

AIRLINES WATCH/ JEWELERY AUTO



STAND ALONE
 issues

April 2013

March 2015
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 BOUTIQUE 
HOTELS

THE MOST STUNNING

INDIAN EDITION

WILDLIFE 
SPECIAL 2017

INDIA’S 50 TOP SAFARI LODGES 
HOW TO SAVE THE WORLD’S  ENDANGERED SPECIES 

TEACH YOUR KIDS THE LAWS OF THE JUNGLE

COMPLIMENTARY WITH 
AUG-SEPT 2017 ISSUE

INDIAN EDITIONCOMPLIMENTARY WITH 
JUNE-JULY 2017 ISSUE

SINGAPORE
EAT H SHOP H SEE & DO H PARTY

MEET Singapore’s top burlesque dancer, yoga instructor, the 
desi theatre director, kiddie blogger & other hip locals



customised supplementS 

COMPLIMENTARY WITH  
OCT-NOV 2015 ISSUE

INDIAN EDITION

SOUTH AFRICA
How to enjoy one of the world’s coolest countries

SASS_Cover.indd   1 29/09/15   5:40 PM

100 PAGES
YOUR ULTIMATE 
GUIDE TO
 NORTH goa 
 PANaJI
 SOUTH GOA 

INDIAN EDITIONCOMPLIMENTARY WITH 
OCT-NOV 2016 ISSUE

GOA
SPECIAL 

2016

IN ASSOCIATION WITH

INDIAN EDITIONCOMPLIMENTARY WITH 
OCT-NOV 2017 ISSUE

THE BEST OF 
KERALA

BEACHES H BACKWATERS H HILLS H FORESTS



Bespoke/Customized 
Guides



Issue Theme Associations/events                                         Supplements/handbooks

FEB/MARCH Food & Drink
Summer Planning

APRIL/MAY Business Traveller
Summer Destinations
International Shopping

Supplement: Destination Wedding Guide

JUNE/JULY Romance Issue
RTA voting

Supplement: Singapore 

AUG/SEP Asia 
Hot List
Watch Report 
Dubai Section
Spa & Wellness

Supplement: Wildlife/Safari Special

OCT/NOV 8th Anniversary issue
Best of the World

DEC/JAN Reader’s Travel Awards
50 Shades of Blue

Editorial CALENDAR



digital custom solutions

JLR

NATIVE MICROSITENATIVE ARTICLES:

ST REGIUS
MALDIVES

FRANCE 
TOURISM

HSBC



Drink, Dine, Party and Shop 48 hours with Neha  Dupia in Sinpagore

VIDEOs
Leverage our editorial expertise to create besoke videos for clients

JW MARRIOT MUMBAI SAHAR



Contact
For advertising queries,please contact:

Sunaina Talwar Khiani 
Publisher

Sunaina.Talwar@condenast.in

Aditi Chaudhuri
Advertising Director  (NEW DELHI)

Aditi.Chaudhuri@condenast.in

Ridhima Chopra
Advertising Manager (NEW DELHI)

Ridhima.Chopra@condenast.in

PRiya Singh
Advertising Director  (Mumbai)

Priya.Singh@condenast.in

Komal Kalwani
Advertising Manager (Mumbai)

Komal.Kalwani@condenast.in

ROMALJIT BANGA
Advertising Coordinator

Romaljit.Banga@condenast.in



Thank you


