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The world is changing, 
and changing fast: 
the values are being 
reexamined and revised. 
Fashion has always 
been, and still is, at the 
forefront of change - 
even formally, fashion 
designers are half a year 
ahead of the rest of the 
planet. Vogue, the most 
influential fashion and 
lifestyle magazine, is 
revisiting its mission 
too. In their first issues 
of 2020, all international 
Vogue editions will 
unveil the values they 
believe to be most 
relevant. Among Vogue 
UA’s new values are 
diversity, sustainability 
and social justice.

Editor’s 
letter 

ph i l i pp V l a s ov, 
Editor ’ s in chief

In the coming year, we are 
going to focus not only on 
fashion and beauty trends, 
celebrating individuality 
and learning all about 
looking great, but also 
on living and consuming 
consciously. Being in 
Vogue means making the 
world a better place.
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vogue 
in ukraine

Print 

Website Social networks

event marketing Educational Platform 
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111 240
readership per month

1 200 000
website unique users per month

616 000
Social networks  followers

№1
among the fashion 
glossies in ukraine

Brand 
Achievments

6
years on the market
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50 000
circulation 
per month

12
issues 
per year

print

VOGUE UA MAN
April, october

VOGUE UA TRAVEL 
May, december
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SULTRY
VOGUE UA BEAUTY 
June, november

kyiv
50%

dnipro, kharkiv, lviv, odesa
46%

other cities with 
population 50 000+

4%

supplements inside of the main magazine

magazine
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Source: TNS Ukraine, PMI 2013+2014 – 2018+2019 Regions (Kiev, Kharkov, Dnepropetrovsk, Odessa, Lvov, Zaporozhe), TA: all people

Vogue UA  and competitors’ readership per month

Vogue UA and competitors’ Audience intersection

 Vogue’s audience reading 
competitors:

Competitors’ audience 
reading Vogue:

20,46% 19,22% 12,34%

32,26% 37,93% 33,98%

cover, 000

111.24

print
readership
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Opinion leaders, 
well-educated, 
have high social 
status and 
exquisite taste. 
They love fashion 
and are well 
aware of the 
latest trends. 
Self-expression 
is important for 
them in all areas 
of life: from their 
personal style to 
everything that 
surround them. 
They are much 
details focused.

Vogue UA 
readers trust to 
the opinion of 
reputable media 
only. Vogue UA 
creates content 
that covers all 
areas of readers’ 
interests.

print
audience

age

44% 
of readers

sex

77%
women     

23% 
men

25-34 
years old

35-44 
years old

23%
of readers
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Website 

1 200 000
unique users per month

+80%
 page views 

00:01:44
average  time spent 
on site 

9,94
pages per visit

TRAFFIC SOURCES

18%
social 

48%
organic 

17%
direct

DEVICES

74%
mobile 
 

22%
desktop 

4% 
tablet *Google Analytics 2019
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website
audience

The audience of 
vogue.ua does 
not just follow 
information about 
fashion, beauty 
and culture – it 
is important for 
them to be aware 
of the latest news. 
They are active 
users of social 
networks and 
shop online a lot. 
They travel a lot 
and attend cultural 
events. They are 
self-confident 
and want 
to be in vogue.

Website readers 
are much engaged 
with “how to” and 
practical content, 
educational 
publications 
and materials 
about personal 
experience of 
Vogue UA team.

Website audience 
trusts Vogue’s 
expertise and 
always pursues 
answers “what? 
where? why? ” 
they need 
to purchase 
and to try.

age

36%
of readers

sex

76%
women     

24% 
men

25-34
years old

35-44
years old

28%
of readers

vogue ua media kit



10

VogueUkraine

220 000 
subscribers  

vogue_ukraine

230 000 
subscribers  

vogueua_beauty

12 000 
subscribers 

Vogue UA

176 000 
subscribers 

+30%
audience growth

+22%
audience growth

+30%
audience growth

+57%
audience growth

Social  
networks
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facebook
audience

Vogue UA 
Facebook 
audience is more 
about traditional 
preferences and 
taste. They value 
elegance, status 
and luxury as the 
one of the means 
to be appreciated 
by others. Their 
role models — 
Angelina Jolie and 
Monica Bellucci.

The opinion of 
their Facebook 
friends is much 
important for 
them. They make 
Facebook reposts 
to emphasize 
their status and 
interests.

They respond best 
to classic-style 
photos, catchy 
headlines and 
hottest topics.

age

38%
of readers

sex

87%
women     

13% 
men

25-34
years old

35-44
years old

27%
of readers
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Vogue UA 
Instagram 
followers are 
pure novators-
individualists: 
self-expression 
is very important 
for them. They 
like provocation 
and epatage, 
but aesthetics is 
the bottom line. 
Conditional role 
model — Kendall 
Jenner, Bella 
Hadid and Emily 
Ratakovsky.

They definitely 
respond to high 
quality content, 
close-up photos, 
street styles. They 
are in love with 
nostalgic or pop 
culture posts, 
hottest topics and 
phenomenons.

age

40% 
of readers

sex

75%
women     

25% 
men

25-34 
years old

18-24 
years old

29%
of readers

vogue ua media kit
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event
marketing

10
and more events 
per year, media 
support of art 
projects
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Vogue UA is 
the main media 
partner of the 
one of the 
most popular 
jazz festivals in 
Europe — Leopolis 
Jazz Festival, 
which is held 
in Lviv.

Within the festival 
program, Vogue 
UA helds the 
brunch: public 
talks with the
experts in fashion, 
music and beauty. 
The integral 
part of the 
event is live jazz 
performances. 
Among our 
guests — Vogue 
UA partners and 
friends, celebrities 
and festival’s VIP 
visitors

Day event at 
the end of June, 
200 guests.

vogue ua media kit

event 
marketing
Leopolis Jazz
Festival
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event 
marketing
Art Issue 
Presentation

Annually, in 
August Vogue 
UA presents the 
special Art Issue, 
dedicated to the 
modern art.

The Issue is 
always created in 
collaboration with 
famous artists 
from all over the 
world: Marina 
Abramovic, Nan 
Goldin, Vanessa 
Beecroft, Paul 
Mpagi Sepuya, 
Coco Captain and 
others.

Evening event 
at the end of 
July, more than 
300 guests.

vogue ua media kit
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Only two Vogue magazines worldwide have 
the ART ISSUE and Vogue UA is one of them



16

Landing Page

event 
marketing
vogue ua 
conference

100%
foreign speakers

300
conference 
participants

60
publications, including 
foreign medias

The largest 
and the most 
ambitious 
educational 
fashion and 
business project 
in Ukraine with 
the unique 
content, uniting 
key fashion 
industry players.

Full day event 
in November: 
educational 
part during the 
business day 
time and evening 
afterparty

https://conference.vogue.ua/2019/eng
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Advertising director Nataliya Bondarchuk
 n.bondarchuk@vogue.ua

Advertising sales manager Svetlana Roschuk
s.roschuk@vogue.ua

Advertising sales manager Iryna Volodko 
i.volodko@vogue.ua

Online advertising sales manager Alisa Ilieva
a.ilieva@vogue.ua

Advertising coordinator Tatiana Repetyuk
 t.repetyuk@vogue.ua

Junior advertising manager daria blahovisna
d.blahovisna@vogue.ua

Brand manager Ksenia Shagova
 k.shagova@vogue.ua

Manager of marketing department Margarita Kovmir
m.kovmir@vogue.ua

Publisher
trk media finance limited

Advertising 
team

Marketing 
team
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Thank you!


